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	[bookmark: _GoBack]A. Sign Element
	B. Materials (describe, including: dimensions, length, width, thickness)
	C. Cost per unit
	D. Quantity in entire sign
	E. Entire sign cost (cost per unit x quantity in entire sign)
	F. Quantity used in repair
	G. Repair cost (cost per unit x quantity used in repair)

	Advertising message
	     
	$     
	     
	     
	     
	$     

	Apron
	     
	$     
	     
	     
	     
	$     

	Border
	     
	$     
	     
	     
	     
	$     

	Fasteners
	     
	$     
	     
	     
	     
	$     

	Footings
	     
	$     
	     
	     
	     
	$     

	Lighting
	     
	$     
	     
	     
	     
	$     

	Poles
	     
	$     
	     
	     
	     
	$     

	Sign face
	     
	$     
	     
	     
	     
	$     

	Stringers
	     
	$     
	     
	     
	     
	$     

	Other costs
	     
	$     
	     
	     
	     
	$     

	Other electrical
	     
	$     
	     
	     
	     
	$     

	Other elements (specify)
	     
	$     
	     
	     
	     
	$     

	Labor
	Employee name
	Hourly salary
	Estimated hours needed to build new sign
	Salary x hours needed to build new sign
	Hours needed to repair sign, incl. salvaging materials, site preparation, clearing debris, constructing
	Salary x hours needed to repair sign

	     
	     
	$     
	     
	$     
	     
	$     

	     
	     
	$     
	     
	$     
	     
	$     

	Travel
	     
	$     
	     
	$     
	     
	$     

	Note: If labor and travel costs for repairs are less than estimated costs for erecting new sign, include explanation:      
	Sum of costs
Column E
$     
	
	Sum of costs
Column G
$     

	Ratio of repair costs to replacement costs (sum of Column G divided (÷) by sum of Column E  [G / E]) =       %


* This worksheet complies with In the Matter of Collins Outdoor Advertising Sign (Old Towne Inn Sign), Case No. 98-H-1099 and 98-H-1100 (DOHA October 18, 1999), available at http://dha.state.wi.us/static/Decisions/DOT/1995-1999/98-H-1099.pdf.
Notwithstanding the result of this worksheet, a sign may not be enlarged and must remain substantially the same as it was on March 18, 1972 (or on the date sign became subject to outdoor advertising control, whichever is later).  Trans 201.10 (2) (e), Wis. Adm. Code.
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